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Revenue — YTD 2026
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1,388

AED million

+10% vs 2025 Comparative Period
As a result of acquisition of ADNH Catering KSA,
new business awards and net organic growth in
existing contracts.
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160

AED million

-16% vs 2025 Comparative Period

As a result of impacts resulting from geopolitical
tensions in the region manifest in input cost
inflation since March, services suspensions, and the
one-off gain on acquisition of ADNH Catering
KSA in 2025.
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Net Profit — YTD 2026
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90

AED million

-27% vs 2025 Comparative Period

As a result of impact due to geopolitical tensions,
and one-off gain on acquisition of ADNH Catering
KSA in 2025 of AED17M.
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INTRODUCTION

ADNH Catering plc (“ADNHC” or the “Company’’)
was incorporated in the Abu Dhabi Global Market on
21 June 2024. On 30 June 2024, ownership of the
catering and support services businesses in the UAE
and the Kingdom of Saudi Arabia were contributed
by ADNHC’s parent company, Abu Dhabi National
Hotels PJSC (“ADNH”), into the Company as part of
a reorganization (the ‘“Reorganization”) using the
Business Combination method.

Regional Developments

During the period ended 30 September 2026,
geopolitical developments in the region resulted in a
more complex operating environment. We have seen
severe inflationary pressures on input costs, supply
chain interruptions, along with client service
suspensions. Our Operations, Procurement and
People teams significantly mitigated impacts on cost,
service delivery efficiency and margin performance.
The impact of the geopolitical crisis varies between
sectors of the Dbusiness: Education and
Business/Industry have been most impacted Sectors
with material client suspensions of activities.

The Group’s operations and contract base remained
stable, with no material impact on actual service
delivery levels or client relationships.

The results for the period show that the group is well
positioned to manage such conditions, a result of its
diversified contract portfolio, operational flexibility,
procurement management and an ability to ensure
continuity of service across its operations. In
addition, the Group continues to strengthen and
diversify its supply chain to enhance resilience and
mitigate potential risks and surges in material costs.

FINANCIAL HIGHLIGHTS
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ADNHC and its subsidiaries (together referred
to as the “Group”) is a leading food and support
services provider in the UAE, with a leading
market share of its addressable catering market.
The Statutory Accounts for the Group recorded
a consolidated revenue for the 9-month period
ended 30 September 2026 (the “2026 Period”)
of AED 1,388 million compared to AED 1,265
million during the corresponding 9-month
period ended 30 September 2025 (the “2025
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Period”), an increase of AED 123 million or
10%.

One of the Group’s strategic pillars is growth
and scale to achieve and maintain a leading
position in selected sectors of our industry.
Retaining business is fundamental to achieving
this growth objective. The value of contracts
retained for the 2026 Period, measured as a
percentage of the Group’s annual revenue was
98.5%, better than the Group’s target retention
rate of 95%. The Group has won 57 new
contracts worth AED 146 million in annualized
revenues.

Further the Group is continuing to consider
select value driven acquisitions that would
contribute to achieving growth and scale
objectives or to achieve increased market share
in key sectors.

The Group’s total Earnings Before Interest,
Tax, Depreciation and  Amortization
(“EBITDA”) for the 2026 Period amounted to
AED 160 million compared to AED 189
million for the 2025 Period, a decrease of AED
29 million or 16%. This decrease is mainly due
to the ongoing impact of geopolitical tension in
the region and one-off gain on acquisition of
ADNH Catering KSA in 2025 valued at
AED17 million.

The net profit for the 2026 Period amounted to
AED 90 million compared to a net profit of
AED 124 million in the 2025 Period.
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Revenue <l Y
Consolidated Operating Revenues
Trend Analysis (AED 'M)
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Catering Support Services
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consolidated revenues increased by AED 123
million compared to the 2025 Period due to
several key factors.

e Growth from net new business and
volume of AED 19 million

e Loss of revenue from exiting the
ZadSource business AED 9 million
Revenue and growth contributed by
ADNH Catering Company LLC
KSA’s acquisition, AED 113 million.
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EBITDA
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Consolidated EBITDA
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During the 2026 Period, the Group recorded
total EBITDA (statutory consolidated basis) of
AED 160 million compared to AED 189 million
for the 2025 Period, a decrease of AED 29
million or 16%. The decrease in EBITDA is
primarily due to impact of geopolitical tension
in the region and one-off gain on acquisition of
ADNH Catering KSA in 2025, AED 17 million

The Group is organized into two operating
segments.

Catering Segment

The Catering Segment, comprising preparation
and serving meals from on-site kitchens, central
production facilities. the Group’s Husk coffee,
grab-and-go brand and the Hive brand, the
Group’s staff catering solution. This
represented 68% of the Group’s revenue for the
2026 Period and 63% of the Group’s revenue
for the 2025 Period.

Support Services Segment

The Support Services Segment comprising
general (non-technical) cleaning,
housekeeping, pest control, laundry and the
supply of manpower, drivers and other
technical specialists, represented 32% of the
Group’s revenue for the 2026 Period and 37%
of the Group’s revenue for the 2025 Period.
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Net Profit
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Consolidated Net Profit
Trend Analysis (AED 'M)
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The Group’s net profit after tax for the 2026
Period amounted to AED 90 million
compared to a net profit of AED 124 million
in the 2025 Period, a decrease of 34 million.
This decrease is due to impact of geopolitical
tension in the region and one-off gain on
acquisition of ADNH Catering KSA in 2025.

Net finance costs for the 2026 Period
decreased by AED 0.1 million compared to
the 2025 Period due to interest on short term
deposits with banks.

Liguidity and Working Capital
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The cash liquidity ratio* for the company
stood at 0.37 on 30 September 2026.

Cash & cash equivalents as on 30 September
2026 amounted to AED 213 million, after
paying cash dividends of AED 90 million.

_* Cash and cash equivalents as % of current liabilities.
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Net Cash position
Trend Analysis (AED'm)
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CORPORATE SOCIAL RESPONSIBILITY
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ADNH Catering plc is committed to acting as a
responsible member of the community and the
environment in which it operates through
robust Health, Safety and Food Safety
Management Systems, providing a safe and
clean working environment, developing its
people, increasing  Emiratization, and
delivering sustainable value to shareholders.
The Group continues to strengthen its safety
culture through proactive risk management,
employee engagement, training, and leadership
commitment, with a focus on preventing
incidents and promoting wellbeing across its
operations.

The Group has completed its initial review of
existing data for its Greenhouse Gas inventory
across Scopes 1, 2, and 3. The findings will
support the identification of key emissions
reduction opportunities and guide the Group’s
emissions reduction strategy.

The Group continues to encourage employee
participation in CSR initiatives, with
volunteering hours being measured to assess its
social contribution and strengthen community

engagement and responsible  corporate
citizenship.
The Group has submitted its 2025

Sustainability Report, reflecting its continued
commitment to transparent ESG reporting,
improved data quality, and progress towards its
sustainability objectives.

The Group continues to strengthen its
commitment to food waste reduction and
community  impact  through  strategic
collaborations with UAE Food Bank and
Ne’ma. These partnerships provide
opportunities to improve food waste
measurement and reduction, support food
recovery and redistribution, and contribute to
communities in need. By combining
responsible  resource management  with
community engagement, these initiatives
support ADNHC ESG strategy, promote
operational efficiency, and advance its
commitment to reducing food waste.
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Sheikh Ahmed Mohammed Sultan Suroor Aldhahiri Colm Gerard O’Mahony
Vice Chairman Chief Executive Officer




Annexure-1 -Gl

Consolidated statement of Profit or loss (statutory accounts):

9 months to Sep 2026 9 months to Sep 2025

Food services 941,553,818 791,629,625
Support services 445,980,762 472,990,863
Revenue 1,387,534,580 1,264,620,488

Cost of services

(1,213,496,446)

(1,047,644,896)

General and administrative expenses (70,460,596) (72,478,298)
Other income/(expense) (238,627) 4,353,713
Impairment loss of trade receivables (381,257) (23,876,697)
Share of profit from Joint venture - 995,726
\?;,:?U?Z previously held equity interest in joint i 13,168,738
Add-back: Depreciation & amortization 56,547,019 50,245,415
EBITDA 159,504,673 189,384,189
% margin 11.5% 15.0%
Less: Depreciation & amortization (56,547,019) (50,245,415)
EBIT 102,957,654 139,138,774
% margin 7.4% 11.0%
Net (finance cost) / Finance income (3,020,966) (3,129,328)
EBT 99,936,688 136,009,446
Income tax expense (10,575,689) (12,815,164)
Deferred tax 687,767 683,484
Net Profit 90,048,766 123,877,766

6.5% 9.8%

% margin
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